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Research objectives and method

This research has the objective of collecting information on the interest of Italians in art,
particularly contemporary art.

To develop an interest in this research, a sample of 1000 people were interviewed through a
computer panel that were representative of the Italian population over 18, and which were given
a structured questionnaire for analyzing the themes of the research:

v interest and opinions on art in general and more specifically, on contemporary art;
v visiting art venues (exhibits, displays, galleries, fairs, television programs on art);

v willingness to purchase contemporary art objects and their significance.

Another objective set by this research was to understand if Italians are aware of the
sponsorship of contemporary art events on the part of private companies and which sector,
according to the population’s opinion, is most suited for supporting contemporary art: the

Government, private companies, both or none of the two.
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v 1talians and art



The interest towards art in general
One out of 3 Italians is interested in art in general.

- Among all of the population -

The interest is greater among

the young people and among
those having higher education

HA lot O Enough Don't know O Not much H At all

Interested: 35% (= 17,165,101 Italians over 18)

R

Interested in ART IN
GENERAL

”/

AN

—
Not interested: 61%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

QUESTION: “How would you express your interest:”
Percentage values - Cases: 1000
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Interest in contemporary art

Lower percentage of those interested in contemporary art: less than one Italian out of 5.

- Among all of the population -

The interest is greater among
the young people and among

those having higher education O Enough @ Don't know O Not much O At all

Interested: 18% (= 8,807,766 Italians over 18)

N

Interested particularly
in CONTEMPORARY
ART

N
Not interested: 77%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

QUESTION: “How would you express your interest:”
Percentage values — Cases: 1000
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- Among all of the population -

& Don't know/don't remember O Never 01 time O02/3 times O04/6 times ® More than 6
100% - > 4= =
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28% 8 30%
13
80% A 12
8
70% A
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40% 1 68 63
30% A
20% A
10% +
0% 4 T 3 T 3 T Z 1
Watching TV Visiting art fairs Visiting art galleries  Visiting art exhibits

programs on art

QUESTION: “With reference to the last 6 months, how often have you done the following things?”
Percentage values — Cases: 1000

ISPO -



premio [
e -
iernaj

- Among those interested in art in general or specifically in contemporary art -

& Don't know/don't remember O Never O1 time 0 2/3 times 00 4/6 times E More than 6 times

100% - 2 \ = _ —
4 9
o 15 31%
5055 | - 38% ’ i
24 > 56% 18
70% ’ 18 > 61%
V 28
60% -
22
50% - L/
14
40% -+ /
64
30% -+ o8
39
20% A 32
10% A
7
0% 5 T 4 T 5 T 1
Visiting art exhibits  Visiting art galleries Visiting art fairs Watching TV

programs on art

QUESTION: “With reference to the last 6 months, how often have you done the following things?”
Percentage values — Cases: 357
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- Among all of the population-

E Agree totally O Agree @ Don't know O Partially agree B Don't agree
Agree: 63% Don’t agree: 19%
A

WE ALL NEED ART, we
all need to be
surrounded by beautiful
and meaningful objects

45 18 4

1

Agree: 71% Don’t agree: 11%
The presence of famous N

as well as of young
artists represents an
important cultural
heritage for the country

}

.

48 18 8

Agree: 25% Don’t agree: 57%
Art USED TO EXIST P A N — A
ONLY IN THE PAST,
today nothing is created 20 18 36
that could be defined as
art

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
QUESTION: “Can you express your level of agreement about the statements you read here below?”
Percentage values - Cases: 1000
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v' Contemporary art



Access to contemporary art

Contemporary art is perceived as being of difficult access and understanding by 44% of the
population, while a significant percentage, 22%, doesn’t have an opinion on this matter. Of a
different opinion are 34% of Italians who feel that contemporary art is not only for experts, an
opinion that is supported largely by those interested in contemporary art.

«Contemporary art is a sector reserved only for experts»

- Among all of the population-

 Agree Wn’t agree

44% 34%
Partially agree
34% Partially agree
27%
Don't agree
7%

-Among those
interested in
contemporary art -

61%

10%

Don't know
22%

QUESTION: “Can you express your level of agreement about the statements you read here below?”
Percentage values - Cases: 1000

ISPO 11



- Among all the population -

REFUSING CON-

TEMPORARY
ART 38%

INTERESTED
WITH SOME
RESERVATIONS
7%

INTERESTED
AND INVOLVED
12%

They are interested in
contemporary art, but they
consider it a sector for experts
only.

They say they are not interested in
contemporary art which they feel is a
sector reserved only for experts. The
lack of interest could derive from the
difficulty they have in understanding

this form of art. 27% of them are

generally interested in art.

UNINTERESTED
IN CON-
TEMPORARY
ART 43%

They are not interested in

contemporary art and they are
the most uninterested since

They are interested in
contemporary art and consider it
as a form accessible to all, not
for experts only

sector for experts only.

they do not consider it as a

The typology was based on the crossover of percentage of agreement and disagreement on topics “How interested are you in contemporary art” and “Is contemporary art a

sector for experts only.”
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Intending to purchase contemporary art objects

10% of Italians stated their intention of wanting to purchase a contemporary art object. A significant
part, nearly one Italian out of 5, is doubtful, but doesn’t say no to it. The intention to purchase such

an object increases among those interested in contemporary art.

«Do you think of purchasing a contemporary art object in the future?»
- Among all of the population -

Wes 'No

Don't know
10% 19% 71%

Probably yes
9%

Probably not
24%

Yes, for sure
: 1%

-Among those
interested in
contemporary art -

32%

No, for sure
47%

QUESTION: “Do you think of purchasing a contemporary art object in the future?”

Percentage values - Cases: 1000
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- Among all of the population -

| like to own something that is objectively beautiful 2 126
Itis beautiful to be able to look at beauty 1 5

It gives me satisfaction, satisfying my personal pleasure [r——— 22

| am totally indifferent to art objects  [r—"Sm 11

It is mainly a decorative object L 114

First of all it is an investment  [rbOmm 12

| like to think | own a valuable object [rCmm— 17

If it doesn't have any practical use, it does am not interested [l 10 O First answer

Itis nice to think | own an object for real experts [t 10

| feel | belong to the well educated and sophisticated people |gy 3 B Total answers
| feel that owning a valuable object is a burden, a responsibility [y 3
It is an object that depreciates quickly E 3
By showing it, | can spark other people’s envy g 2
Other :Pl

Don't know ﬁ %;

|

QUESTION: “We are specifically talking about contemporary art. Imagine owning a contemporary art work, or if you already own one, think of your personal experience.
What does it mean to you to own a contemporary art work? Among the possible meanings listed below, indicate which one you agree with the most in order of importance up
to a maximum of 3”

Percentage values — Cases: 1000
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» It gives me satisfaction, satisfying my personal pleasure
> | like to own something that is objectively beautiful

> It is beautiful to be able to look at beauty

Subjective factors linked to the concept of “beauty”

Factors of utility

» First of all, it is an investment
> ltis also a decorative object
» | like to think | own a valuable object
> | feel | belong to a category of well educated and sophisticated people
» By showing it | can spark other people’s envy

» It is nice to think of owning an object for real experts

Negative factors

> | am completely indifferent to art objects
» | feel it is a burden, a responsibility to own a valuable object
» It is an object that depreciates quickly

» if it doesn’t have any practical use, it doesn't interest me

HC premio ::a]:

arte cantampcranen

- Among all of - Among those
the who would buy
population-

—> 33% / 60%

—> 25% / 29%

—> 16% \ 10%

To reach 100 the answers “other” and “don’t know were included.

QUESTION: “ We are specifically talking of contemporary art. Imagine owning a contemporary art work, or if you already own one, think of your personal experience. What
does it mean to you to own a contemporary art object? Among the possible meanings listed below, indicate the one you agree with the most in order of importance up to a

maximum of 3”
Percentage values - Cases: population 1000; would purchase 96
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v' Supporting contemporary art



Supporting the contemporary art sector
The relative majority of the population, 34%, feels that contemporary art should be supported both by
the Government and by private companies. This opinion is shared mostly (51%) among those who

are interested in this sector.
«According to you, should the contemporary art sector be supported:»

- Among all of the population -

Mainly by the
Don't know GOVERNMENT
9 11%
24% Mainly by the

PRIVATE
COMPANIES

15%
By no one, it
should be self-
supportive By both —Among tho_se
34% interested in

16%

contemporary art -
g> 51%

QUESTION: “According to you, should the contemporary art sector be supported:”
Percentage values - Cases: 1000
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Total %
GENDER
-Male 480 48
-Female 520 52
AGE GROUPS
-18-24 years 87 9
-25-34 years 167 17
-35-44 years 197 19
-45-54 years 163 16
-55-64 years 145 15
-over 64 years 241 24
EDUCATION
-None/Elementary 278 28
-Middle School 346 35
-Diploma 276 27
-University Degree/Post graduate 100 10

ISPO

Total %
PROFESSION
-Self-employed 122 12
-Employed 186 18
-Worker 157 16
-Housewife 179 18
-Retired 227 23
-Looking for a job/unemployed 29 3
-Other and students 100 10
GEOGRAPHICAL AREA
-North West 269 27
-North East 192 19
-Center 199 20
-South and islands 340 34
SIZE OF MUNICIPALITY
-Up to 5000 people 177 18
-5,001-20,000 people 295 29
-20,001-50,000 people 180 18
-50,001-100,000 people 114 11
-over 100,001people 234 24
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Research card

Note: (in compliance with the regulation issued by the Authority for Guarantees in Communication regarding publication and distribution of surveys on
mass media tools: resolution 153/02/CSP, published on G.U. 185 dated 8/8/2002 and 237/03/CSP dated 9/12/2003)

» Research institute: 1.S.P.O.

» Commissioning Customer : Terna - Rete Elettrica Nazionale S.p.A.

» Type and object of the survey: opinion survey conducted nation wide
» Method of information collection: Panel — interviews recorded at home through the computer
» Field of reference: population over 18 residing in Italy
» Sample: representative of the Italian population over 18 for typology, age, education, professional status,
geographical area and demographic size of urban centers of residence
» Territorial extension: national
» Numerical samples: 1,000 cases
» Respondents: Information attached to the survey results (ref. % doesn’t know)
» Data processing: SPSS
» Margin of error: = 3%
» Period/dates of survey: June 21-22, 2008
» Complete text of the questions asked: information attached to the illustrational charts of the survey’s results
Web site address where the complete documentation in case of distribution will be available: www.agcom.it. In case of publication, it is mandatory to

include the information of the chart indicated, failure to do so will lead to serious penalties. Ispo does not hold any responsibility in case of non-
compliance
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